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Abstract

This research aims to study. 1) The level of opinion on the brand image of
cosmetics from abroad by consumers in Nonthaburi. 2) The level of opinion on the
brand value of cosmetics from abroad by consumers in Nonthaburi. 3) The level of
opinion on the loyalty in the brand of cosmetics from abroad by consumers in
Nonthaburi. 4) The relationship between the brand image and the loyalty in the
brand of consumers in Nonthaburi. and 5) The relationship between the brand value
and the loyalty in the brand, the cosmetics Imported from abroad of consumers in
Nonthaburi. This research adopted questionnaires as a research tool. The samples
was 400 people who bought imported cosmetics from abroad lived in Nonthaburi.
The statistics used were frequency, percentages, mean, standard deviation and
coefficients.

The results of the research showed that the most of consumers were female,
aged 21 - 30 years old, had a bachelor’s degree, private company employee, marital
status, having monthly income 15,000 — 25,000 baht. The overall of the brand image
was at high level. The overall of the brand value was at high level. The overall of the
loyalty in the brand was at high level. According to the hypothesis test, it was the
brand image were high level related with the loyalty in the brand, there was
statically significant .01 and It was the brand value were high level related with the

loyalty in the brand, there was statically significant .01

Keywords: brand image, brand value, loyalty in the brand, cosmetics imported from abroad
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Quality) 3) nsideules AUATIEUAT (Brand Association) Wag 4) AIILAISNANARBATIEUA

(Brand Loyalty) fs18az19unaail

Brand Equity

Brand Association
Brand Awareness Perceived Quality Brand Loyalty

AN 2.2 JURUULWIARANAINSIAUAT (Brand Equity)

fiun: Aaker, D.A. (1996)

Keller (2003) lanan3nen1suueasAusznauvesRnAInsdua lua1en1veuslan
D 3 dau dall 1) nsnevauewenINTIuNIINIAaIN JeazasvioueonuIludnyaEeINIs

o

$U§ (Perception) A11%¥BUNINNAT 2) WeANTIY (Behavior) N15Y1AINTIUNINITAAA
AuAlunsduAagi liguilaainavaulavagneuiudeianssunisnisnainnius
1 [ Y 1 a ! a Y & 1 1 = < ] a v a I

waneafy wadlifaauwandndueissldanuiiaulavselduiissduanegly
Viosnanana q LU (Generic  Product) wag 3) anuinedlunsdudivanefissiuaziden
Neatuasduaguilaaandlilule Brand Equity Model wag Aaker (1991) lananaiia
ANAYBINTIAUALALDIAUTENBUTDINTIAUALIFAL

1. MInsentin3¥ens1d@ua (Brand Name Awareness)

v

2. AunMNgN3U3 (Perceived Quality)
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nszvIuMsiuyusldannsdudasen v ayn fu ndvdnasieneluwaznisueniluii
nszAulAAnN1TSEUSLaYN15IAT

2.2.3 MIINAUAATIAUA

nM3inauAnIAUAT (Measuring brand equity) 1unisiligunansidudinset
Tuladuslnauazifunsiasuismsneuaussiontsmann 1 2 35 @550 135 wazans,
2550: 229-331)

2.2.3.1 WwnsUsziliunisden (Indirect approach) WWunisuszidiudnenin
AdAuAENSITUALarNsianulasaieaus anusdn wazauianelalunsidu
InensdrmanuAniuresuilan
2.2.3.2 35n15U52Liun19n 39 (Direct approach) Junsuszdiunansenuil
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1. N399I9a0UATIAA (Brand  audits) Wun1siiguilaalimnudAgyiv

o
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WnsufuiAnuiiledsziiiuguaiveansdudn JadoidinadennA1veinsdud uaz
lAuoLLE ISz USUUTaIara 9 LA AN N SR FLAN
fnnnseanmsinisasnasunsduduiie liiiuiimudfyvesnisiudsuwlas
Tufienadanagniivu nmsanasvesniserunidadeiiuiiAinainasivssvvuienlding
Tnsviend warduimedidnuiniu fudnmilsdoiuilutiogiuasdininaasunsnduduosmuy
wazneeueenwuunilidefiud il duwuuiamzngugndn adennudidguazyinli
thauladwiugeu dalasvhnluaginsnseaeunsaudnduned
2. MIAAAINATIAUAT (Brand tracking) tlun1sAnwAnniunisldnsidun
Tnemusadeyaanduilnafainsdszsiufiugin msfinwdumsianunsaudiasyld
NFTIALUULTIUTUY Lﬁam%aﬂamwmm‘[,uﬁaﬁﬁ’]ﬁmu 9 N1IANYINIUNITAANINATIAUA
yilndlefsaanuil S1uu uardsilazaianmAingidud
3. MyUsuLiiuAns1duAT (Brand valuation) AnAIRsIAUAT (Brand equity)
AANURANANIINNTUTEEIUAMIIFUA (Brad valuation) MIUsEIiuARTIAUA (Brand
valuation) \lunisiaauansnsasiilsannesdudvesuisn dadunuvesnisneinsel
warvensiuresAudi Suegfunaiulavesmslduasnsainennushisne ks
NNGUATIAUA druAmAInTIEdUAY (Brand equity) tunsianmaluaenvesguilna
2.2.4 MIUTMIAUAINTIAUAT
N1UIMITAUANIIAUAT (Managing  brand  equity) N15USMNSASIEUA LI
UsgAndnadeslivimuznisdndulomanisnainluszezen iesainnsnovaussiuslnase
Aunssumanaatuegiunsiiguslaafienudiasaumssduieafunsaud dafnainnig
UftRmsnsmanaluszerdu fuslnavsdinmedsudasanuslunsidudnaeanan n1sld
nagmdiBsgnliiolianunsasissinuuaznszdunuanaudluamemvesgninieling
Wasuuasesanmuandeuianisuanuaznelufisliussaithmneaalsunsunsnain
fail
2.2.4.1. MIETULTINIIAUA (Brand reinforcement) ANAIATIAUANILADS
IisunmaatuusdaensufiRnimienisnainegisseiiledagnisiednuazvesnsdudly
Fowia ¢ it
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1. \p3asdre9dmSuNy (Hair cosmetics)
- Ly (shampoos)
- shenlnsawa (hair rinses)
- drenduasuny (wave sets)
~hendany (hair permanent waving)

- AsUsaiialanansawa (antidandruff)

9

A ¥ . .
JUgaknEvaRduNUtkazau (hair colouring)

9

JUgeUsuanmduURy (hair conditioners)

faM)

2\

- ?iﬂiljﬁl,wi\‘ﬁ/lﬁ\‘mm (hair dressing or hair grooming)
2. \p3esdonuelsvoa (aerosol cosmetics)
3. \nsasdreansdmiulunii (face cosmetics)
_ Alunazlatudnent (cleansing cream and lotions)
- 5@U§qamuﬁaLLaz?iwqw‘iﬂﬁﬁaaW?j'u (astringent preparations and skin

fresheners)

'
a

- #9U395091U (foundation preparations)

'
a

- elgianii (face powders)
- ?ﬁﬂqmmm (eye make-up preparations)
- 3% (rouges)
- auadn (lipsticks)
- Bluadeud (emollients)
4. \p30sd1719d1m5ud (body cosmetics)
- pRuuazlatuniin (emollient creams and lotions)
~ plunazlatuniiiouaznid (hand, body creams and lotions)

- Assstosiuunnuazussliiiaaan (sun tan preparations)

9

1%
o

- g Maga1aau (nail lacquers and removers)

- Aegeseiuinitauazniug (antiperspirants and deodorants)

5. \Aseevel (fragrances)

- fwiew (alcoholic fragrances)
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- ASuvELLAzIAS RN AT (emulsified and solid fragrances)
6. 1 UAWAR (Miscellaneous cosmetics)

- Aegedmsunsinu (shaving preparations)
- aydusunisinu (shaving soaps)

Y

- Asudmsun1slnu (shaving creams)

AN

sysdmsuldnounisinu (pre-shave preparations)

o
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A o

- AaUgev a1 9uaeWandia (skin - lighteners  and  bleaching

D.

preparations)
- ?iﬂilﬁﬂdﬁ&lﬁ?@W (bath preparations)

- fulsuda (dusting powders)

9

'
a

- delsevilvivnsaa (depilatories)
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3.6 ananlglunisinszidaya

3.6.1 anmgenssaiun (Descriptive Statistics) n1satAs1zdeyatieinuiladudiu

Y

U =

UAARYDINDURUUABUANLUINAN walUSEINTMEANS WU LAl 818 SEAUNISANE 918N

o a

A0UNINNSANSA S181ARLADY WAZUSELANLATEIA1D19NTUTEINTU AATIZUAIAINND

1Y

(Frequency) kazA15aeay (Percentage)
3.6.2 @dAlB99yuU (Inferential — Statistics) N1TIATIEAMIAUFURNUTTEN TN

ATNANBAATIFUAT AUAINTIFUAINUAIINISNANALUATIFUALATEIE1D19UNT19IN
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Aiads 0.81 Tl Sanuduitusiulussdugeann
Aade 0.61 - 0.80 fmnudiusruluseiurouiiegs
AR 0.41 - 0.60 Slauduiusiulussduliuna
Aade 0.20 - 0.41 faruduiusiulusziuaeudio
Aade 0.20 fauduiusiuluszaus

'
aaa

3.6.3 adanlinaaauaLNAgIY (Hypothesis testing) WanAdaUAINEURUTIENIN

o ]

ANENWAlNTIAUAT AAIRIIAUAITUAIINITAANALUATIEUAILATOIE1919U 191N

Y aa | o ‘{

Aelssinavesuslaaludaninuunys (waedau nisau,  2543) ldadifiddudssans

AnduNusSLUUAUSULU (The Spearman Rank-Difference Method)
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(n=400)
Jadeduynna MUY Souaz YT
1. L
U618 103 25.75 2
Wi 297 74.25 1
39U 400 100.00
2. 97
fnin 20 T 23 5.75 i
21-30 ¥ 187 46.75 1
31-40 ¥ 126 31.50 2
41-50 ¥ 49 12.25 3
51 9 quly 15 3.75 5
374 400 100.00
3. 3EAUNTITANYN
AnIUSeyey a3 120 30.00 2
ganIUTyeyn3 97 24.25 3
USeyyea 183 45.75 1
374 400 100.00
4. 1IN
FUS1UMI/3FINNR 95 23.75 3
NUNIUUTENLDNYU 133 33.25 1
LA1UBNINTT/FINVEIU 112 28.00 2
D1 NDaTY/NINAUD 41 10.25 4
3u 19 4.75 5
394 400 100.00
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Foyarily 31U Souaz a1y
5. @RUATWANTANTE
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6. snelanaifou
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YDA WNTIINTEN Ao LATesddmTUlunh



50

M19197 4.2 #51AUAATNER UL AIINA U TEINAYRIR U LAl A UM YS

(n=400)
Foyarily 31U Souaz a1y
8. anAudnazssdensiieeldusesn
L’OREAL 90 22.50 3
Avon - - -
LANCOME 92 23.00 2
Clinique - - -
M.A.C 154 38.50 1
OLAY - - -
ORIFLAME - - -
Urban decay - - -
Revlon 35 8.75 4
Maybelline 29 7.25 5

duq : : :
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(The Spearman Rank-Difference Method)
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