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Research Title: The Relationship of Integrated Marketing Communication Tools
via Digital Media and the Process of Product Purchasing Decisions
via Online Platforms of Consumers in Phuket

Researcher: Nicha Panarak

Year: 2023

Abstract

The objectives of this research were to; 1) study the importance level of
integrated marketing communication tools in product purchasing decisions via online
platforms, 2) study the process of product purchasing decisions via online platforms,
3) study the relationship between integrated marketing communications via digital
media and the process of product purchasing decisions via online platforms of
consumers in Phuket. The population is consumers in Phuket. The samples were 440
consumers by using a questionnaire as a research tool with a reliability of 0.88. The
used statistics were frequency, percentage, mean, standard deviation, and Pearson
correlation coefficient analysis.

The results showed that 1) The importance level of integrated marketing
communication tools of consumers towards product purchasing decisions via online
platforms in overall was at a high level. By considering in each aspect, there were in
descending order including advertising, direct marketing, sales promotion, publicity and
public relations, and personal selling, respectively. 2) The opinions about the process of
product purchasing decisions of consumers via online platforms were at a high level. By
considering in each aspect, there were in descending order including problem recognition,
postpurchase behavior, purchase decision, evaluation of alternatives, and information
search, respectively. 3) The relationship of integrated marketing communication tools via
digital media with the process of product purchasing decisions via online platforms for
consumers in Phuket at overall found that the integrated marketing commmunication tools
via digital media were related to the process of product purchasing decisions via online

platforms of consumers in Phuket by statistically significant at .01

Keywords: integrated marketing communications, process of purchasing decisions,

online platforms
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A03M1T AnsAurudinluauidnidnAnved@e (Buyer’s Black Box) Buusuiailou
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1 Sldy Y @ IS 9—1‘&, y A U a Sldy
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a
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MlmAnn1snevauss aslulunatl 39913139091 S-R Theory (Kotler & Amstrong, 2004)
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Stimulus Buyer’s black box Response
adusmenseanauaz . . e uw NIINDUAUDY
- o a —> NADININTDANUFANUNANUDINTYD BN ot
ﬁﬁﬂi%(ﬁ!u@u 9 W@GQSUEJ
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flun: Kotler (1997 172)

Kotler & Armstrong (2014) laeSunelidn dwmsuinniseaia dn1sumgufnis
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frflgInazAIaLALazgAYINefe NsReUdALBIFedanTEduty q Jeaunsoagulein
wwusasanginssufuilnaiusznouludae dud videdsnsedu (Stimulus)  WhAnaaa
Foan1s (Need)  lumuddniinAnvosdde TnswarilviAinnismeuauas (Buyer's
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FrunsaaaSuMInaTR 19U N3an wan uan wew slavaniiasiiaue dawina 9 ward wn
fnmsmaiaansnsaitilafisnudesnisvesiuilan  wazannsadaduirmisnisnannli
mnzaufuafeInsvesngugniudigenaviiuedosdiofiannsaaznszduiuslaaliin
arudesnsld Gaasilugnafnssunistoluiian

a v A

1.2) éamz@;uau 9 (Other Stimuli) %L’flu?hﬂizﬁuﬁagmauaﬂmﬁmmaz
dnnsaaldannsomuauld Fansefuvandldun Anssdumaasugia Wy ane
Aswgha T1eldvasfuilnmasiinaderudoinistovesiuiln Ansgdumanalulad wu
waluladnsdoasiivuatouasaiihliguiloadesmsldnsdwidofiofuntu A
nszduMInguIeuaznsides Wy ngmnefiuvieannisdudwdelavdanileazinase
Arwidesnslududeiingy uasdansedunisiansssn wu suvssamdeussndlumania
AN %L‘fl‘ué’hﬂszéjﬂﬁlﬁ@mmé’w’aqmsﬁuﬁﬂmaaéwﬂmwﬁmaﬁu q (Hudu
2) naessnteruiEniinAnuesde (Buyers Black Box) iunruidniinAnves

gofifnanniofurs  LiawisonsiuldfsdesnensudunanidninAnvesdoruds
nszvaumsindulavesifuslnasme dsuszneusie

2.1) Auanvazgusiaalumuladediuyena 3ninen Jadeniedenuuas
TUUTTTY

2.2) nszvrunsindulavesduilan Uszneuse msmanufifeafuaiy
wansinsvesdua nssuinslamdesivadaids NMsuawMIuGeNYsaUsEUNaNIUEeN
nssnduladedudn mamau%’w'%awqaﬂiimﬁqmisﬁa

3) nsmeuauaeIusinavisensindulavesuslan (Buyer's Response) §uilna

azfinsdmaulalussidiusing q feil

3.1) Msiienuansiaut (Product Choice)

3.2) M3deNAsIAUAT (Brand Choice)

3.3) M54aenEY1e (Dealer Choice)

3.4) Ms@aeniailun1s@e (Purchase Timing)

be ~

3.5) mswaendsunadluniside (Purchase Amount)
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e

a
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[

ddlunminndnuiseadell
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fBuguannsa1sdnsziu (Stimulus) Yiliguslanaulasodufudouinig deinuluds
mnuidniinAnvesiiuslan (Black box) FadSeuiailounassiilennazaniniuazaninefe
anmiumimauauawia?ﬁmzﬁuﬁ?u 9 (Kotler & Armstrong, 2014)

Schiffman and Kanuk (2010) n1ssiadulaesduilng fe nsvuaunisidudunou
#1499 Aifuslaelddeunisde sewinenisbe uasUssliunasninnistedud wiAauay
nauinig  Aedulevesiuslaaiuldsudninanin avnivasegmansiiuinguilaa
doAulatedudn de o sdedivamalasfinnsunanesiausslviifiagldsuanduddu us
meiseuilnaludissionmudn nsdnauladeresiusiandnlugjauidnuarensuainig
Suiledoya 9neudumazderng 9 LazAINTEAUNIINTIAIARNITANERNNTIENINATT
LVRNE

Schiffman and Kanuk (1994) namiinszuaunisdadulade nanefls suseulunis
Fondendnfurianaswnadoniuly ieyaraimadenlunisinduladesswinsaeing
audn yeraoglunigil avvhmsinaulade

McGrew & Wilson (1982) ianumung nsdndula 1331 nsdndulafonsidenain

PNN9EBNNSOFILADNTILDE

Y

v a

Robbins  (1994) n1s@ndula nuneds madenmadentamadennisainvanes
yadendidl (Choosing among Alternatives)

Schutte and Ciarlante (1998: 112- 113) a5u1871 miéfm?mh%asuaaﬂﬁiﬂﬂﬂu
nszurunsiiunauIannIsneuaueInIINTEAUAINAWIRE DL LU uilALNaYesAUAn

nslawain sy
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Simon (1960) na1ntA11 nsdeaulatudunszuiunisulenanazenaula wsens
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WUAINTNUANILGDN

v v v
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5. WANTIUNENEIN5T8 (Post Purchase Behavior) AMendsaniiguslangaduen
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